


ABOUT 

US

• DAIRY FARMER, GOULBURN VALLEY

• EXECUTIVE OFFICER, VICTORIAN FARMERS MARKETS ASSOC.

• REPRESENTATIVE MEMBER, WORLD FARMERS MARKETS 

COALITION

• CHAIR, NRM REGION

• AGRICULTURAL TEACHER

• ACCREDITED MEMBER, VICTORIAN FARMERS MARKETS ASSOC.

• OWNER/OPERATOR, YAPUNYAH MEADOW GRAZED CHICKENS

• DIRECTOR, NRM REGION BOARD

• MEMBER, VIC ASSOCIATION OF AG AND HORT EDUCATORS



World Farmers Markets Coalition (WFMC):

The World Farmers Markets Coalition (WFMC) represents over 70 

associations from more than 60 countries, encompassing 20,000 

markets, supporting over 200,000 farming families, & reaching over 

300 million consumers.

WFMC is part of the UN’s Food and Agriculture Organization's (FAO) 

Food Coalition, receiving strategic support to develop & affirm the 

role of farmers' markets as a necessary component of local food 

systems worldwide.

It focuses on

1.Global Collaboration.

2.Support for Emerging Markets.

3.Promoting Sustainability, Biodiversity & Food Security.

4.Educational Initiatives.

5.UN Project.



Victorian Farmers Markets Association (VFMA)

• Established: 2004

• Mission: Develop, support, and promote authentic farmers' markets in 

Victoria.

• Accreditation: Ensures markets and stallholders provide direct sales 

from local farmers and producers, fostering community sustainability 

and food security.

• Consumer Connection: Links consumers with local farmers, offering 

fresh, seasonal, and healthy food.

• Reach: Over 600 farmers and makers providing fruits, vegetables, 

meats, cheeses, and handmade products.

• Operations: More than 30 accredited markets run weekly, fortnightly, 

or monthly in both urban and rural communities across the state.

#fromtheheartofthefarm

#fromourpaddocktoyourplate

#lovelocalfood

#farmermarketsdonejusthappen

#directfromthefarmer

#vfma

#vicfarmersmarkets



Yapunyah Meadow Grazed Chickens

1.Sustainable and Ethical Farming.

2.Natural Diet.

3.Animal Welfare.

4.Sustainability and Building Natural Capital.

5.Good Old Fashioned Value.

6.Direct to the Consumer via VFMA Farmers Markets

7.Supporting and Embracing Community & Circular Economy 





GLOBAL & LOCAL GROWTH

 FAIR TRADING

 DIRECT TO CONSUMER

 AGILE DURING CRISIS - COVID

ACCREDITED, FOLLOW NATIONAL & 

STATE REGULATIONS, STANDARDS





BIODIVERSITY

 NATURAL CAPITAL

 REDUCED IMPACT

FOOD & TRAVEL MILES

FOOD WASTE 

 





COMMUNICATION & STORYTELLING

 ENTREPRENEURSHIP

 COMMUNITY BUILDING

EDUCATION

 SOCIAL LICENSE

COMMUNITY ENGAGEMENT





MARKET METRICS 
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