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DAIRY FARMER, GOULBURN VALLEY

EXECUTIVE OFFICER, VICTORIAN FARMERS MARKETS ASSOC.

REPRESENTATIVE MEMBER, WORLD FARMERS MARKETS
COALITION
CHAIR, NRM REGION

AGRICULTURAL TEACHER

ACCREDITED MEMBER, VICTORIAN FARMERS MARKETS ASSOC.
OWNER/OPERATOR, YAPUNYAH MEADOW GRAZED CHICKENS
DIRECTOR, NRM REGION BOARD

MEMBER, VIC ASSOCIATION OF AG AND HORT EDUCATORS
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World Farmers Markets Coalition (WFMC):
The World Farmers Markets Coalition (WFMC) represents over 70
associations from more than 60 countries, encompassing 20,000

markets, supporting over 200,000 farming families, & reaching over
300 million consumers.

WFMC is part of the UN’s Food and Agriculture Organization's (FAO)
Food Coalition, receiving strategic support to develop & affirm the

role of farmers' markets as a necessary component of local food
systems worldwide.

It focuses on
1.Global Collaboration.
2.Support for Emerging Markets.

3.Promoting Sustainability, Biodiversity & Food Security.
4.Educational Initiatives.
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ASSOCIATION #directfromthefarmer
#vfma
#vicfarmersmarkets

Victorian Farmers Markets Association (VFMA)

 Established: 2004

« Mission: Develop, support, and promote authentic farmers' markets in
Victoria.

« Accreditation: Ensures markets and stallholders provide direct sales
from local farmers and producers, fostering community sustainability
and food security.

« Consumer Connection: Links consumers with local farmers, offering
fresh, seasonal, and healthy food.

« Reach: Over 600 farmers and makers providing fruits, vegetables,
meats, cheeses, and handmade products.

« Operations: More than 30 accredited markets run weekly, fortnightly,
or monthly in both urban and rural communities across the state.

Portland Warrnambool
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Yapuryah

MEADOW GRAZED

Yapunyah Meadow Grazed Chickens
1.Sustainable and Ethical Farming.
2.Natural Diet.
3.Animal Welfare. AUSTAALIAN
4.Sustainability and Building Natural Capital. g g
5.Good Old Fashioned Value. ® ’
6.Direct to the Consumer via VFMA Farmers Markets ;
7.Supporting and Embracing Community & Circular Economy
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GLOBAL & LOCAL GROWTH

FAIR TRADING

DIRECT TO CONSUMER

AGILE DURING CRISIS - COVID

ACCREDITED, FOLLOW NATIONAL &
STATE REGULATIONS, STANDARDS
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BIODIVERSITY

NATURAL CAPITAL

REDUCED IMPACT

FOOD & TRAVEL MILES

FOOD WASTE
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COMMUNICATION & STORYTELLING

ENTREPRENEURSHIP

COMMUNITY BUILDING

EDUCATION

SOCIAL LICENSE

COMMUNITY ENGAGEMENT
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MARKET METRICS
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B  VFMA Online Metrics Platform

©

EcoMarket Compass

EMAIL ADDRESS

sarah.p@vfma.org.au
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HumBer of customers

Cuslamers

41

" Market Rating
by stallholder)

37

Markel Rating
by manager!

Cusiomers

Average sale




‘I S ’
FARMERS
9 s

Product category Date

Daily Market Insights [, ) L — W 7| E)

Sustainable practices

N—f
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Organic Chemical Sustainable Free Range Packaging Other Allergen Australian Biodynamic Chemical Estategrown Pasture Regional/ Small batch
Free (sustainable) friendly Made Free and bottled Raised Locally hand made
Produced

Sales / customers

/‘
$1.250K

Mar 2023 May 2023 Jul 2023 Sep 2023

Customers

MARKETS

N }i AVSOCIANON

i" ; FARMERS’

$25.2M

Sales

1.9M

Customers

4.1

0 5
Marke! Rating

(by stallholder)

0 5

Market Rating
(by manager)

$13
Average sale

flow Powered by proflow.ai




Product category Market Date W
]

Daily Market Insights - Categories M W mmlés%'

ASSOCIATION

Spend per customer How did you get to the market today?

$98

Avg spend

) 2.4 Km
L \ average

Walking (45%)

[$50, $94 ] ($94, $138] ($138, $182] ($182, $226 | (8226, $270)

Product category Sales Avg sale Customers % Response
ES

Baked goods (including breads. cakes. pies. biscuits) $1.197.700 $14 88.424 100%
Dairy products $1.174,950 $13 89.430 100%
Eggs $1.430.850 107,115 100%
$1.145,700 $13 87376 100%

Fresh meat and poultry $1.274,600 100%
Herbs and spices $1.378.050 $13 106,104 100%
Honey and associated products (beeswax items) $1.462950 109.765 100%
s and condiments (chutneys, sauces, cordials) $1,.200.25C 90,860 100%
Miscellaneous $1.108.000 . 100%

TR £1 2972 26N 20 QA9 1NN0L
flowy Powered by proflow.ai
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Sarah Parker

Executive Officer

Victorian Farmers Markets Association
E: sarah.p@vfma.org.au

M: 0418 883 250

/

fapuryar

Amanda McClaren
Owner/Operator
Yapunyah Meadow Grazed

E: yapunyah®@icloud.com
M: 0459 023 640
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